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We make protection of our 
environment an integral part of our 
whole process from product 
planning and development to the 
recovery of end-of-life vehicles. So 
when we develop a new car we not 
only look at the whole life of the 
vehicle, but also at improving its 
final recovery.’

‘Production that protects our world

Whose?










Shell, 2017

• Anglo-Dutch company Shell 
created a "new energies" 
division and has said it intends 
to establish a portfolio to 
build on its "established 
strengths in low-carbon 
biofuels, hydrogen and smart 
customer solutions; as well as 
in solar and wind" 

• In 2017, it bought a Dutch car-
charging network, First Utility, 
a major UK energy supplier, 
and partnered with electric 
car charging firm Ionity

• Shell spent about $200m a year on 
research and development 
compared with total capital 
expenditure of about $29bn. About 
0.7% 

• Shell told the Daily Telegraph that 
they could not be expected to act 
against its economic interest. "I 
cannot invest $15-20bn in solar and 
wind, which is quite often what 
people somehow hope us to do, 
and also still at same time pay a 
dividend," a spokesman said



BP, February 2018

• Invested $8bn in renewables as 
part of its 2005-2010 "beyond 
petroleum" strategy, although it 
has since scaled back  

• Biofuels business in Brazil and 
owns a series of large wind 
farms in the US (after 
unsuccessfully trying to sell 
them)

• BP now focuses on clean energy, 
and will invest around $0.5bn

• 5000 staff are employed in 
biofuels and wind energy (2016)

• Carbon targets, including one 
for methane, will be announced 
by April 2018

• BP enjoyed its most successful 
year for exploration since 2004, 
starting six new oil and gas 
projects, up from five previously, 
in a plan to return to growth into 
the next decade

• Investment in renewables 
amount to only 3% of its $15bn-
$16bn capital expenditure 
programme

• Some of the investment is in 
energy efficient ways of 
extracting more oil from the 
ground

Daily Telegraph



BP’s ‘Sustainability Report 
(2016)

‘Our goal of achieving no damage to the 
environment guides our actions. We consider 

local conditions when determining which 
issues would benefit from the greatest focus’. 

‘The energy we produce serves to power 
economic growth and lift people out of 

poverty’
‘..to be a good corporate citizen and part of 

the solution to climate change..’
‘BP provides billions in tax revenues to 

support public services, jobs….’
Case studies on Water, Air quality, 

Biodiversity







2016: UK 7th in 
industrial output
£360 Billion



2015: UK 6th in 
industrial output
£333 Billion



GDP Sector composition
(Green – agriculture; blue – services; red – industry)
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Do you think you could do more to help the 
state of the environment, and specifically to 

reduce your carbon footprint?

Yes Not sure No



2007



0% 5% 10% 15%

Eating less meat
Eating less dairy products

Becoming vegetarian
Becoming vegan

Mainly eating locally-sourced food
Being generally more conscious of waste

Committing to regularly sorting your waste for recycling
Using a reusable coffee cup and/or reusable water bottles

Reducing use of single use plastic packaging and other items
Boycotting plastic carrier bags

Using a compost bin
Cutting down the amount you drive

Selling your car / giving up driving your own vehicle
Switching your car to an electric or hybrid vehicle

Reducing the number of flights you take
Switch your home's lights to LEDs (light-emitting diodes)

Making your home more energy efficient (double glazing,…
Showering, rather than taking a bath or power showering

Switching your energy supplier to a company using…
Buying fewer clothes and fashion items such as shoes and bags

Buying fewer household appliances and domestic hardware
Buying fewer electrical items such as media equipment

Not replacing your phone so frequently
Other

Which change could 
have the biggest 
environmental 
impact?



Greenwash characteristics
• Lying: environmental claims that are false
• No Proof: claims that cannot be substantiated 

from easily accessible supporting information 
or by reliable certification

• Vagueness: claims so poorly defined or broad 
that real meaning is likely to be misunderstood

• Irrelevance: truth that is unimportant or 
unhelpful for consumers seeking 
environmentally-preferable products



More greenwash characteristics

• False Labels: words or images giving the 
impression of a non-existent third-party 
endorsement

• Hidden Trade-off: suggesting a product is 
"green" based on a narrow set of attributes 
without considering other important 
environmental issues

• Lesser of Two Evils: truth within the product 
category, but distracting from the greater 
environmental impact of the whole category



In 2008, Gillespie identified three 
additional indicators
• Just not credible: Touting the environmentally-

friendly attributes of a dangerous product, 
such as organic cigarettes

• Gobbledygook: Using information that average 
people cannot understand or confirm

• Evocative pictures: Images that imply an 
unjustified green impact, such as flowers 
issuing from the exhaust pipe of a car



Greenwash stories?



Environmental 
damage from 
business



Aral Sea shrinking, 1989 to 2009



Aral Sea, 
August 

2017

First Russian boats on 
the Aral Sea, sketch by 
Taras Shevchenko, 
1848



Photo shown on ‘Real Self Sufficiency’ 
website, possibly of impact of cotton waste 
in Uzbekistan river but unattributed



Defra, 2010











‘Next recognises it has a responsibility and an 
obligation to work to reduce the direct impact 
of its business operations on the natural 
environment, both now and in the future’
‘Reducing emissions is the right thing for a 
responsible business to do and we are 
working to create more sustainable ways of 
doing business whilst continuing to reduce our 
operational carbon footprint and help deliver 
better resource efficiency’



• Signatory to Sustainable Clothing 
Action Plan (WRAP initiative)

• Aim to ensure that raw materials 
are responsibly sourced

• Segregation of packaging for 
recycling

• Coat hangar recycling

• Energy meters in shops allow 
monitoring

• Maximise distribution efficiency

• Some solar and LEDS, but large 
arrays are too difficult at present

• Water saving features in new shops 
(spray taps etc); water meters



http://issuu.com/pan-
uk/docs/sustainable_cotton_ranking_2017?e=
28041656/53880311

Pesticide Action 
Network, for Solidaridad
and WWF, 2017



Next PLC

Benetton 
Group

Ranking of 
cotton-using 
companies, 

in relation to 
sustainability 

(policy, 
uptake and 

traceability).

Pesticide 
Action 

Network, on 
behalf of 

Solidaridad
and WWF, 

2017





Commercial 
and Industrial









5-13m tonnes of plastic leaks 
into the oceans per year (Ellen 
MacArthur Foundation)





‘To reduce CO2 emissions 
of ‘the drink in your hand’ 
by 25%, Coca-Cola will 
work to reduce the 
greenhouse gas emissions 
across its value chain, 
making comprehensive 
carbon footprint 
reductions across its 
manufacturing processes, 
packaging formats, 
delivery fleet, refrigeration 
equipment and ingredient 
sourcing.’



Coca Cola, October 2017 

• All bottles and cans in the UK 
have been recyclable since 
2012

• We will commit to increasing 
the amount of recycled plastic 
in each bottle from 25% to 
50% by 2020

• Global PET bottle usage for 
2016 is 58%, an increase of 1% 
from 2015

• Supporting development of a 
deposit scheme for all plastic 
bottles produced in the UK

• Figures on plastic packaging 
use are commercially sensitive

• CC make 110 billion plastic 
bottles per year, 3400 per 
second (Greenpeace figures)

• Increased 2015 to 2016
• Plastic bottles are 59% of CC 

global packaging in 2016 (58% 
the year before)

• Bottles could be made of 
wholly recycled plastic Rpet
now

• Plastic bottle recycling rates 
nationally are less than 50% 
and only 7% of those collected 
are turned into new bottles



ExxonMobil document analysis, 
1977-2014
Climate change is human-
induced and solvable by action

• 80% ExxonMobil 
Internal company 
documents

• 83% academic peer-
referred papers

• 12% ExxonMobil paid 
‘advertorial’ in 
magazines

Climate change science is 
uncertain, little can be done

• 81% ExxonMobil paid 
‘advertorial’ in 
magazines

Supran and Oreskes, 20017



Thames Water

‘Our Environmental Policy outlines our high-level 
environmental objectives. It guides our overall 
approach to good environmental management which 
is fundamental to our business, and important to our 
customers and stakeholders.
Our policy recognises that natural resources and the 
environment are vital to us. We rely on these to run 
our business and we have the potential to impact 
upon the environment in many ways.’



Environment Agency reveals £860,000 
water company sanctions
• By Jamie Carpenter, 1 March 2018 12:32 

GMT
• Thames Water, Northumbrian Water, Anglian 

Water and United Utilities agreed to pay 
£862,000 for flouting environmental rules in 
five months to 31 January 2018



Greenwash characteristics
• Lying: environmental claims that are false
• No Proof: claims that cannot be substantiated 

from easily accessible supporting information 
or by reliable certification

• Vagueness: claims so poorly defined or broad 
that real meaning is likely to be misunderstood

• Irrelevance: truth that is unimportant or 
unhelpful for consumers seeking 
environmentally-preferable products



More greenwash characteristics

• False Labels: words or images giving the 
impression of a non-existent third-party 
endorsement

• Hidden Trade-off: suggesting a product is 
"green" based on a narrow set of attributes 
without considering other important 
environmental issues

• Lesser of Two Evils: truth within the product 
category, but distracting from the greater 
environmental impact of the whole category



In 2008, Gillespie identified three 
additional indicators
• Just not credible: Touting the environmentally-

friendly attributes of a dangerous product, 
such as organic cigarettes

• Gobbledygook: Using information that average 
people cannot understand or confirm

• Evocative pictures: Images that imply an 
unjustified green impact, such as flowers 
issuing from the exhaust pipe of a car



Alternative facts: Representing 
‘reality’ in different ways
• Lying or denying for personal or corporate 

gain
• Making a genuine error of judgement, 

misunderstanding, or accident
• Telling only part of the truth
• ‘Lying’ because of (deliberate?) 

misunderstanding, because it suits our 
mindset better than an alternative

• Lying to ourselves because we are 
afraid/frightened to confront reality



Alternative facts: Representing 
‘reality’ in different ways
• Being in denial - Lying because the reality is too 

difficult or complex to understand
• Individual leaders holding two concurrent but 

opposing views (cognitive dissonance)
• Telling ‘white lies’ to avoid ourselves being upset by 

others being upset
• Paying false compliments, to enhance a view held 

by someone else that we support
• Being ‘economical with the truth’, ie lying about 

lying



Positive 
business 

actions



Or greenwash?

‘Visa joins the likes 
of Nike, Telefonica, 
Kellogg’s and 
Schneider Electric 
in targeting a 
transition to 100% 
renewables’





Lego, March 2018

Some LEGO® elements now made 
from plant-based plastic sourced 
from sugarcane. The new 
sustainable LEGO ‘botanical’ 
elements include leaves, bushes 
and trees.
“This is a great first step in our 
ambitious commitment of making 
all LEGO bricks using sustainable 
materials,” Tim Brooks, Vice 
President, Environmental 
Responsibility, LEGO Group.



Lego, March 2018
The sugarcane used is 
sourced sustainably in 
accordance with guidance 
from the Bioplastic 
Feedstock Alliance (BFA) 
and is certified by the 
Bonsucro Chain of Custody 
standard
Polyethylene elements are 
1-2% of the total amount of 
plastic elements produced 
by the LEGO Group.







Arup continues to take its 
commitment to the Paris Pledge 
very seriously, working to enable a 
world in which climate change is 
limited to a maximum of 2°C. Our 
recently relaunched Global Strategy 
confirms environmental issues as 
central to our approach. Each of 
our four key markets – cities, 
transport, energy and water – have 
clear links with the UN Sustainable 
Development Goals which we are 
now using as reference points 
within our projects.



Arup

‘I think one reason for this is that manufacturing 
companies usually consider sustainability in three 
dimensions: environmental, social and economic. But 
this only incorporates half of what sustainability 
means for industrial companies. For manufacturers, 
sustainability is also about ensuring future success 
through competitiveness, with value-added 
operations leading to good profitability and reduced 
risk exposure’.



United Nations Sustainable Development 
Goals



Goal 8: Promote inclusive and sustainable economic growth, employment and 
decent work for all
Sustainable economic growth will require societies to create the conditions that 
allow people to have quality jobs that stimulate the economy while not harming the 
environment.



Goal 9: Build resilient infrastructure, promote sustainable industrialization and 
foster innovation
Technological progress is the foundation of efforts to achieve environmental 
objectives, such as increased resource and energy-efficiency. Without technology 
and innovation, industrialization will not happen, and without industrialization, 
development will not happen.



Goal 12: Ensure sustainable consumption and production patterns
Sustainable consumption and production aims at “doing more and better with 
less,” increasing net welfare gains from economic activities by reducing resource 
use, degradation and pollution along the whole lifecycle, while increasing quality 
of life. It involves different stakeholders, including business……….





A group of major UK retailers, including Ikea, 
Debenhams and Sainsbury's, have committed 
to collaboratively tackle pressing societal 
issues by using the United Nations 
Sustainable Development Goals (SDGs) as a 
framework

March 14th 2018



‘It is thus completely ridiculous to stop at making 
decrees [on the use of forests by large scale industry] 
that enjoin civilisation to be no longer itself, to 
change its devastating nature, to stifle its rapacious 
spirit…One might as well decree that tigers should 
become docile and turn away from blood’.

Charles Fourier (1821) De la Détérioration Matérielle
de la Planète. 



‘Nullius in 
verba’

(Take nobody’s 
word for it)

The Royal Society, 1660
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